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"Keen It Basic" Quantitative Research Presentatk- 1 

Enclosed is your copy of the August 10 presentation deck on the results of the quantitative 
research that was conducted to determine if the tag-line, "Keep It Basic," ties the executions 
of the campaign together in a meaningful way. 

As was shown in the presentation, the results indicated that the line should be incorporated 
in advertising and promotional materials. 
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